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ToxicFree® Products
The Market
Of the Top 12 Direct Sale Companies, eleven sell skin care, and of those, 8 generate more than 50% of their revenue from overall cosmetic sales.  It is also the category that creates the greatest long-term customer loyalty.

Historically, cosmetics have never shown negative annual sales, even during severe recessions.  Alcohol, tobacco and cosmetics seem to be recession proof.  As Charles Revson (founder of Revlon) once said, “As long as there are mirrors, women will buy cosmetics”.  And within the skin care category, ‘natural’ and ‘organic’ are showing double digit growth.

Guiding Principles
The core philosophy rooted in ToxicFree products is two-fold.  First, in accordance with the same pledge taken by medical doctors, products must “Do No Harm”.  Second, products must perform equal to or better than their chemical counterparts.

Our bodies typically reject foreign substances.  Drugs and chemicals cannot be assimilated by the body, and thus there are usually contra-indications.  In the case of chemicals found in cosmetics, there are volumes of scientific evidence which directly link them to diseases such as cancer, diabetes, obesity, heart disease, depression, birth defects, ADD, etc.   Thus, chemicals in skin care are absorbed through the skin and lead to these conditions…they “Do Harm”.

Products should be based upon “Skin Histology”.  If formulas are ToxicFree, but are not based upon how the skin works, the performance may not meet the customer’s expectations.  For example, chemical emulsifiers are used to hold water and oil based ingredients together.  This negatively impacts the natural water (moisture) and oil of the skin.  The very products consumers use to look younger, are in fact accelerating the aging process.  A true ToxicFree formula will employ non-emulsifier and non-preservative systems that truly slow down skin aging.
‘Natural’ and ‘Organic’
Marketers have successfully created the perception of what a natural or organic product is.  Unfortunately, it is like the proverbial snake oil salesman.  It’s often is not what you think it is.  The consumer believes a 100% natural product or certified organic cream means that it doesn’t contain chemicals, and therefore safe.  This couldn’t be further from the truth.  Nearly every  purported organic skin care product does in fact contain toxic, carcinogenic or hormone disrupting chemicals.   Certified Organic ingredients are those that have not been grown using chemical fertilizers or pesticides.
ToxicFree®
You may be aware that product ingredient lists are not always accurate, and often provide misleading information.  In order to be certified ToxicFree, a factory must comply with stringent protocols to ensure that the water used in products is far beyond purified, that all ingredient labels are 100% accurate, raw material suppliers are disclosed and meet specified standards, and micro-challenge tests are lower than the industry norm.
‘Distilled’ water is the purist available, and does not contain chemicals that cannot be extracted through traditional filters, reverse osmosis, etc.  A rather limited number of raw material suppliers provide ethical representation of ingredients AND the methods of processing.  For example, if an ‘organic’ ingredient has been processed with, preserved by or extract using a chemical, it does not meet the ToxicFree certification.  Many times a label will describe an ingredient as ‘derived from coconut’ for example, when in fact, it is a totally synthesized chemical derivative.  The standard acceptable micro range in the cosmetic industry is <100ppm (100 parts per million contaminants, bacteria, etc.).   ToxicFree typically achieves <10ppm, and in some instances 0ppm.
Similar to the cost difference when buying organic fruit and vegetables, versus non-organic, those cosmetic products that do not contain cheap chemical alternatives AND that meet all the ToxicFree protocols will naturally cost more.  More customers are making that comparison, and may even realize they are paying too much for chemical products…especially relative to the cost to their health.
“more than natural, more than organic…100% ToxicFree®”™
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